Sebastien Borget on The Sandbox and
the future of content creation & entertainment
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The Metaverse is being discussed as a revolutionary concept
and the future of the Internet. Mr. Sebastien Borget — Co-
founder and COO of The Sandbox - describes it as a myriad
of virtual worlds that users can access using an avatar to
represent each individual. In the Metaverse, people can
explore multiple experiences and activities that are more
enjoyable, more social and more engaging than previous
generations of entertainment.

The Sandbox vision of the Metaverse

The Sandbox vision consists of multiple virtual worlds or
metaverses, not just a single one. The Open Metaverse focuses
on empowering the community and fostering creativity, while
giving full ownership to those who contribute to building it. It
is also an ecosystem that is enriched by inter-operability with
other Web3 projects.

Unlike the virtual worlds that have existed for the last 25
years, blockchain technology now enables users to transfer
their own identity, digital assets and crypto currency from one
Open Metaverse like The Sandbox to another, rather than
being locked inside a single world.

The promise of the Open Metaverse is to offer a more social
and immersive set of experiences including games, virtual
concerts, shows, art expos, museums, parties, where culture is
globally connected and mixed between brands, IPs, celebrities,
and new communities.
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The Sandbox team envisions that within the next 10 years,
the Metaverse will have profoundly transformed how people
think about their work, social life, leisure, and earning
capability through the new economic opportunities and jobs
that are created.

Sebastien believes that through this rapidly developing new
form of entertainment — with all its variety of experience
and many different brands — users can each find something
compelling to enjoy. With a rapidly growing number of users
joining the ecosystem — in The Sandbox there are already
more than 4 million — famous brands as well as smaller
businesses can capitalise on this momentum to identify
favourable marketing opportunities.

How companies can prepare for the Metaverse

With the technology to develop the Metaverse already in
place, the next step is to make it more accessible and relevant
to users so that friction points are eliminated. One of the most
important points is to educate people about the benefits of
true digital ownership and to inspire them to get into Web3.

Sebastien explains the significance of interoperability - the
ability to have a true virtual identity that you can take with
you across worlds and platforms — which is one of the features
that can only be built in the Metaverse. He thinks this is a key
to success for companies to consider when creating their own
virtual world.

Also important are DAOs (Decentralised Autonomous Organisations)
which are structures that provide a type of governance that is
unique to Web3. Using a DAO, metaverse governance can be
devolved to its users through a voting process.
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Third, true digital asset ownership is essential: namely the ability
to create, buy, and sell assets as NFTs across ecosystems through
the blockchain. This is another unique feature of Web3.

The last key for any business looking to get into the Metaverse
and Web3 is to embrace NFT culture. Each metaverse project
should be inter-operable and part of a truly decentralized
ecosystem where the community has true ownership of their
assets. All players in the Metaverse can enjoy increasing value
when Web3 projects succeed together.
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Rising to the challenge

As more and more companies take their first step into this
new business arena, they need to fully understand the value
of a decentralized ecosystem and ensure that their metaverse
project is interoperable. Sebastien’s advice is to embrace the
vision of Web3 and the importance of empowering user-
generated content and the community to create a truly
inclusive ecosystem: don’t focus on short-term gains but
instead pursue a vision for long term development.

Security may be the final consideration for a new metaverse
project - but it is essential to get it right. Although blockchain
technology enables an extra layer of security, its decentralised
nature means that the user holds ultimate responsibility for his
or her private key. There are some risks developed during the
Web2 period that must be carefully considered which include
phishing attacks, fake websites and online impersonation.
It is essential to educate new users about the importance of
securing their digital wallet and online identity in Web3, just as
they needed to protect login credentials in Web2.
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Future of the Metaverse

Sebastien believes that the Metaverse is more than just a short
term trend. Multiple market studies and industry reports from
McKinsey, NewZoo, Goldman Sachs, and JP Morgan all point
to its long term viability.

According to the aforementioned McKinsey study, by 2030
the Metaverse could generate US$ 4-5 trillion across consumer
and enterprise markets.

The overall trend among analysts is that the Metaverse is
expected to create a new model for content creation and
entertainment, disrupt sectors across every industry, create
millions of jobs, and enable new forms of social interaction
among users, businesses, brands and their fans.

Web3 and the Metaverse enable each of us to become an
explorer, using the power of human imagination to invent
parallel universes where we can choose the experiences that
we want in life. 0
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